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Disclaimer

Some of the statements in this presentation are "forward-looking statements” or are projections. The words
"anticipate,” "believe," "estimate," "expect,” "intend,"” "may," "plan,"” "predict," "project,” "will," "would" and similar
expressions may identify forward-looking statements, although not all forward-looking statements contain these
identifying words. The Company may not actually achieve the plans, intentions or expectations disclosed in forward-
looking statements, and you should not place undue reliance on forward-looking statements. Actual results or events
could differ materially from the plans, intentions and expectations disclosed in forward-looking statements. The
Company does not assume any obligation to update any forward-looking statements, whether as a result of new
information, future events or otherwise, except as required by law. Past performance is no guarantee of future
results. Investments may lose value over time and no return is guaranteed.

Information presented is not an offer to sell securities or the solicitation of an offer to buy securities, nor shall there
be any sale of securities in any jurisdiction in which such offer, solicitation or sale would be unlawful prior to
registration or qualification under the securities laws of such jurisdiction.
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Adoption of new technologies seems to get faster

Rates of Adoption of New Technologies
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Source: The New York Times, 2008.




And the data shows It Is getting faster

U.S. Household Adoption Rates
from time of mass availability
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Sources: The New York Times, 2008. Business Insider, 2012. Consumer Electronics Association, 2013.



Incumbents often cling to the past until it's too late
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Disruptors change their industries for the better
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The financial sector has gotten big
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Innovation has often come from outside banking

Financial Sector as a Percentage of GDP

1950-2012
. . .
ATMs Mobile Merchant
) 1965 2010
Credit =
| Cards Mobile Payments
1920s, 1997

0
1920 1930 1940 1950 1960 1970 1980 1990 2000 2010

E:EE LendlngCIUb Note: ‘Financial Sector’ defined as Finance and insurance; Source: U.S. Department of Commerce, Bureau of
Economic Analysis



Mobile innovation also coming from outside banking

Banking Customers Using Mobile Innovations
3-month period
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Source: Bain & Company: ‘Customer Loyalty in Retail Banking’



Big banks have taken retail from community & regionals

Retail Loans as a Percent of Total Loans
Quarterly, 1984-2012
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Credit card debt has continued to grow

Credit Card Debt, Interest vs. Risk-free Rate
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Banks are driving earnings the old-fashioned way

01 2012 vs. Q1 2013 Earnings
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Source: FDIC, Quarterly Banking Profile



Large banks have not earned customers’ loyalty

NPS measures loyalty and advocacy Average NPS Scores
through one question which ties to 2012
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Traditional model introduces inefficiency and risk

Branch Networks Leverage in System
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We radically transformed lending

No inherent leverage No branches Use of automation
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Business model is fundamentally lower cost than banks

Opex / total balance outstanding, Basis points

Lending club in Typical bank Lending Club’s
2015 competitor cost advantage Comments
Branch cost typically 30 - 35%
Branch | 220 - 220 of banks total opex
FDIC 10 1:0 LC does not pay FDIC fee
Cs/ 135 is § | LC uses primarily online
collection I 39 stead 170 . support, billing and passes on
Billing / fraud [ y ; ; collection fees to investors
. ~ state, ~40 | — LC's origination is largely
Origination [19 IS excess 100 80 automated vs bank typically has
' mktg in | - manual components

G&A 2.0 201510 30 1b LC has leaner HQ

0 fund | [

- growth ‘ ‘
Other 2.8 30 0
IT 2.9 35 0

| | - LC expected to have 35 b.p.
Marketing 40 175 100 3.5 higher marketing in steady state
! 1 ; due to investor marketing

Total opex -AEO 310 695 _425
LC’s op cost drop from 750 bps of o/s loans in “12 to 310 bps in ’15 is driven primarily by operating
leverage — fixed cost decline from 450 to 120 bps
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Lending Club has shown fast, consistent growth

Cumulative Lending Club Originations
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The model continues to grow

Total Loans OQutstanding
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We have not compromised on risk performance

Net Charge-Off Rates
All grades, all terms
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We're proud of our customer experience

aCheck Your Rate

Get a custom rate for your $35,000 loan in 1 click

First Name

Last Name
Street Address
City

State

Zip Code

Date of Birth
Email Address
Create Password

Yearly Income

Get Your Rate

' Qheck Your Rate

Month |») Day |v||Year

Excellent! You Qualify for a Credit Card Refinance Loan
= We have a great rate for you:
Loan Amount: $15,000*
™ APR: 2281%
Interest Rate: 19.05%
Monthly Payment §550.22 (36 payments)

You also qualify for these loan amounts:

Clicking the boxes below constitutes

the Terms Of Use

the Credit Profile Authorization

Lower Total Loan Costs Lower Monthly Payments

36 Month Loans 60 Month Loans

Amount Rate APR Payment Amaount Rate APR
S6000  172T% 2099  S24T3
S9000 184 2% SRS
S12000  1849%  RM%  SAETY
@ 515000  19.05%  2281% §550.22

S18000  1905%  2281%  $660.27 $18000  2247%  25M1%

$21000  1905%  2281%  STIOM $21000  247%  25.01%

524000  2049%  2429%  S897.93 S24000  232:%  2584%

Payment

§501.97
§585.63
$600.44

8

Average NPS Scores
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Investors have been flocking to us

Lending Club Notes have
provided a Net Annual Return
between 6%-10%*

We have added sources of
institutional capital

Current

m - 1
1 2009 | @ Credit Structure
High Net Worth / Family

Offices

@ Institutional Direct

Self-Directed Retail @ 3rd Party Managers

of May 13, 2013

(L LendingCIUb *Return calculations based on accounts that have invested in 800 or more unique borrowers, based on platform performance as
Source: Internal Lending Club data



The future...the sky’s the limit

...and beyond

Credit cards

Rest of the
world...

Mortgages

Consumer loans
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The music industry decided to work with Apple
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And retailers with eBay

Retailers did not want to be
associated with this

‘ ®  home  pay ! register | sde map S1ant rew search | Sesch |
&y Selt Iy.ﬂq J Community | Holp 1 M

But now some are
partnering with eBay

o Si ter e LAV

The World’s Online Marketplace*
| Al Catogones
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My «Bay A1 A Glance

Specialty Sies
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Live Anctions
Reviews £ Guides rew
Want i Now

eBay Business

S92040 for & saapshol of your personsiaed
feemation cn

Buniness & Industiial
Cametas & Phote
s & Vehicles

ebayrasHioN (@ c8ayBuyerprotection

COACH on eBay

FACTORY

STARTNE Now!
- THE 48 HOUR
SALE EVENT

YOU'RE INVITED.
ENDS THURSDAY, APRIL 12 AT 9AM PT

WITH HANDBAGS UNDER $100
CHOOSE FROM OVER 200 STYLES

GALLERY EMBOSSED PATENT TOTE

SHOP NOW »
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Banks now working with Lending Club

Investors Borrowers

Self-Directed

Retail Ny ™

High Net Worth /
Family Offices —

Online Mktg

Institutional
Direct —

‘LendingClub | =) REEEERIE

Credit —
Structure

3'd Party -~ \ /
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Offline Mktg

Banks now using
Lending Club as a
platform to deploy capital

Bank
Customers

Banks

\
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Q&A

:i:LendingClub

Renaud Laplanche
CEO

rlaplanche@lendingclub.com



